
OWN YOUR DOPENESS
How to Build Your Bold Personal Brand



If you feel...
...like a well-kept secret

...overwhelmed by content 
creation and marketing

...like you’re working hard to get 
clients, but they’re not coming 
fast enough



WHO'S THAT GIRL?



Let’s get on 
the same page, 
shall we?



brand
noun /brand/

What people believe, think, expect, or say about 
you or your products...

...especially when you’re not around to explain it.



What people believe, think, expect, or say about 
you or your products...

...especially when you’re not around to explain it.

brand
noun /brand/

personal



Your brand is what 
people say about you 
when you’re not in 

the room.
Jeff Bezos







branding
noun

/brand·​ing/

All of the activities you do to influence what people 
believe, think, or say about you or your products

Goal: To influence the associations people make with 
you and your product



branding
noun

/brand·​ing/

All of the activities you do to influence what people 
believe, think, or say about you or your products

Goal: To influence the associations people make with 
you and your product

personal



Had her dream influencer 
reach out to her unsolicited 
for a collaboration

Kelly D.
Inclusivity Consultant





marketing
noun /mar·​ket·​ing/

The tactics and strategies you use to promote the 
purchase of your products and services that are of 
value

Goal: To persuade someone to buy your offer



Elements of
a Personal 
Brand

Skills Experience

Values Personality



Doubled her annual 
revenue in 1 month by 
being more of herself and 
attracting clients who loved 
it!Erica Y.

Non-Profit Board Consultant



Hard selling is bad 
branding.

Alex Hormozi



What makes someone say 
YES or NO to your offer?



Becoming the brand that 
people say yes to before they 
even know what the offer is.

Biggest determining factor



How do I become the person people say 
yes to before they even hear my offer?



How do I become the person people say 
yes to before they even hear my offer?

Make becoming that person
YOUR #1 BUSINESS PRIORITY.



Wanna know 
a secret?



The secret is...

getting and keeping the ATTENTION of the 
RIGHT PEOPLE at the RIGHT TIME.



1.Write attention-grabbing headlines
2.Embrace storytelling
3.Get to the point fast
4.Make it about THEM
5.Pattern interrupt
6.Use curiosity & surprise

The Attention Economy
How to Breakthrough

Day Trading Attention 
by Gary Vaynerchuk



The ONE thing that can keep you from 
growing your personal brand...



The ONE thing that can keep you from 
growing your personal brand...



1.SIMPLIFY



PICK

ONE

Problem

People
Platform

Power of 
ONE

What’s the BIGGEST 
challenge you can solve for 
people?

Who are the BIGGEST 
group of people 
looking for a solution 
who have the ability  
and willingness  to pay 
for it?

Where are the 
BIGGEST number 
of those people 
spending time?



Which platform is for me?



10Xed her business 
revenue in 6 months with 
half the client load

Ayanna G.
Digital Marketing Agency Owner



2. BE 
DISCOVERABLE



Content is the new currency.
No Content = No Customers



• What questions are my people 
asking?

• What topics are trending in my 
industry or culture right now?

• What are my people Googling 
related to my niche?

Write down



3. Create attention-
worthy content



magnetic brand 
messaging
noun /mag·​net·​ic brand mes·​sage·​ing/

How you communicate who you are and how 
you serve people that draws your ideal clients 
to you vs you having to chase leads and sales.

Goal: To communicate in a way that the 
associations people have of your brand 
influences their purchasing decisions



R.A.R.E.
Be

• Relevant
• Authoritative
• Relatable
• Emotional



E - Expertise
E - Experience
A - Authoritativeness
T - Trustworthiness

Google Developer SEO Recommendations



Humans need to spend 7+ hours 
with your brand to be ready to buy.

Google’s Zero Moments of Truth Study



It takes 11 touchpoints with a 
buyer to make a sale.

Google’s Zero Moments of Truth Study



Those touchpoints should be 
across 4 separate locations.

Google’s Zero Moments of Truth Study



So how do I create enough of 
the RIGHT CONTENT to make 

that work?



Power Content
The 5 C’s of

Character

Connection

Credibility

Competence

Conversion



Now writes articles 
regularly in national 
publications catering to her 
target audience

Cindy M.
Money Relationship Expert & Coach



RESOURCES

Magnetic Brand 
Resources Pack

Key Person of 
Influence Book

Schedule a FREE 
Strategy Call

HBR Personal 
Brand Article



QUESTIONS?



Let’s connect!
NikkiFBradley
thenikkibradley
NikkiFBradley
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